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BUILDING A
GLOBAL BRAND
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BUILDING A GLOBAL BRAND

The first step Is developing a
visual identity
that Is used consistently
on all communications



INCONSISTENT IDENTIFIER

UNITED STATES AGENCY FOR

INTERNATIONAL DEVELOPMENT

USAI

‘Lnited StatesiAgency for
Intérnational Development

THE U.S. AGENCY FOR

INTERNATIONAL
DEVELOPMENT
USAID U.S. Agency for
International
Development

ILTCL B E1CS Agency for International Development

USAID

USAID

United States Agency for International Development

USAID

U.S. Agency for International Development

USAID

U.S. Agency for
International

Development




INCONSISTENT LOGO

UNITED STATES OF AMERICA
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IDENTIFIER AND LOGO NOT A UNIT
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GRAPHIC STANDARDS MANUAL

» Sets the standard for all USAID
public communications

GRAPHIC
STANDARDS
MANUAL

 Compulsory for all Agency
employees and contractors

e Communications funded in whole
by USAID
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PARTNER BRANDING GUIDE

— « Will detail co-branding for grants and
\B e co-operative agreements

PARTNER
BRANDING
GUIDE

« Communications co-funded by USAID

« Marking Policy (ADS 320) currently
being reviewed and revised

o Target date for publication
Summer 2005



Changed to a sans serif typeface

Repositioned Agency name for
right reading

Redrew handclasp

Improved readability and reproduction
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ADDED BRAND NAME

USAID

« Graphic representation of U.S. foreign assistance

Raises visibility and value of the brand category

Symbolizes aid is from the United States

Differentiated from British or Japanese aid

Becomes our brand name



=" USAID

FROM THE AMERICAN PEOPLE

ADDED TAGLINE

USAID

FROM THE AMERICAN PEOPLE

« Communicates a clear message
 Funded by U.S. taxpayers
« Gesture of U.S. citizens

e Inthe U.S. Interest
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STANDARD GRAPHIC IDENTITY

IDENTITY

USAID

FROM THE AMERICAN PEOPLE

TAGLINE

LOGO BRANDMARK BRAND NAME

« Updated logo remains graphic representation
of our Agency

e “Brand name” differentiates our aid from
other donors

« The tagline shows our funding is from U.S. taxpayers
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TATES
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e Designed to work together as a unit
* Most powerful when presented together

* Must be used consistently and persistently
to gain equity

* Logo + Brand Name = Standard Graphic ldentity

CD + e - S
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BRAND BEFORE AGENCY

« USAID Identity is the primary identifier
« Agency name is secondary, goes on the back of

publications
GILL SANS BOLD
14PT, 17PT LEADING U.S. Agency for International Development
bR | 300 Pennsylvania Avenue, NW
GILL SANS REGULAR Washington, DC 20523
S Tel: (202) 712-0000
L SANS BOLD Fax: (202) 216-3524
[4FT. 17PT LEADING www.usaid.gov

USAID BLUE

FROM THE AMERICAN PEOPLE
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FROM THE AMERICAN PEOPLE

The Identity is available in two colors or one color
Avallable as a horizontal or vertical arrangement

No other color combinations or arrangement is permitted
Do not re-create; files at www.usaid.gov/branding
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SUB-BRANDS

SUB-BRANDMARK

o USAID | JORDAN USAID | o2 Y

TAGLINE -~ FROM THE AMERICAN PEOPLE 5,'1 PR
i é—‘_.__}‘“ - [

BRANf)MARK RULE MISSION OR NON-PRESENCE COUNTRY NAME

* Countries and places that receive US assistance are the
only sub-brands

* Nothing else can be used as an extension of the Identity
 The country name and tagline can be translated
* One translation should be used consistently

USAID | MICROBK(NANCE USAID | ARMS TG FARMS

THE AHERIEAN PECPLE FROM THE AMERICAN PEQPLE



SUB-BRANDS

e Countries are sub-brands
e Bureaus, offices, and programs are not

S USAID | AFGHANISTAN
&VUSAID | _ /=% USAID

&s‘j FROM THE AMERICAN PEOPLE

Country or place added as an extension to Bureaus, offices, and program names go below the
the USAID Identity. USAID Identity.

Note: Not reflective of USAID missions or
regional platforms.
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AGENCY COMMUNICATIONS

 Identity is always top left in a white field on Agency
communications

* A single, powerful image is strongly encouraged

&SUSAID

& usaiD

FROM THE AMERICAN PEOPLE

FISCAL YEAR 2005

BUDGET JUSTIFICATION
TOTHE CONGRESS
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AGENCY PUBLICATIONS

* Publications may also be printed using black only,
or black plus USAID blue or red

 lllustrations and typographic designs may also be used

S USAID = e
Susap ©usap ©usap

O L AT

AMNTI-TRAFFICKING

CELEBRATIMG 50 YEARS

FOOD FOR PEACE

1954 — 2004
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FAMILY OF COMMUNICATIONS

Everything will be re-branded
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bt Andrew S. Natsios
Administrator of the
LS. Agency for International Development

Condialy invitas you fo
FOOD AND NON-FOOD RELIEF SUPPLIES TO IRAQ - .
recn s The 10 Anntversary Reception of the
USAID Office of Transition Initiatives
it guest spaakyrs

His Exgellency Said Tayeh Jawad % - USAI D | ALBAN'A
Ambassador of the Transitional Islamic State of Afghardistan

FROM THE AMERICAN PEOPLE

FACT SHEET

Ambassador Carlos E. Pascual

Vs, ?;epaﬂm nng:,:{ Stabiication Harry Blrnholz

Wednesday, November 17, 2004, £:45 pm.
Foleriy Bpom
Wpmald Foggan Builifing
{INortf Tower Entrance, (oo Level)

1300 Brmmsyioessis Avems, W, Waskington, O
l . by Morember 16
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WAIVERS

* Mission Directors can grant waivers for security or politically
sensitive circumstances

« Election materials or items produced for ministries may not be
appropriate for branding

Check with security

/ /// / / \ before branding vehicles
—

5 e

{m USAID
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TEMPLATES

« Communications templates are at

www.usaid.gov/branding
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{&)USAID | INDONESIA

COUNTRY PROFILE

sEeTEMBER 04

INDOMES|A SMAREHOT

Dale of independence: 1845
bt

GDP per parson $817

Far mare information,
S0 wiew.usald.go
Kiayword: Indesaia

OVERVIEW
e, the wirrks's barges| Musiie majoriy sty has made graal
g over e s sin years i Ferakrmng itsa¥ from an smortean

Equaly imgaoried i this stiarbon ndo-
P i g 1o o do confies aned
terortsen. As e work?s fourth mast
popuiois counlry, wih Sbundart naural
resourtes and acoess Lo ey shippng
lanes, Indones & 3 polendially impor
tanl racing parines. Refecing he
counry's importance, the USAD pro-
o gra i Indonesia s it fargest in Est
g, USAID 8 its prodecessor sgenoes b worked n indonesis snce.
1850, Tonay, USAD assstance programs foous on Fe main anmas:
b iducalion, ckmieralic gevamancs, et e, wilkis s e
envircament, ane Ihe economy.

PROGRAMS
INDONESIAN CHILDREN LEARN SKILLS FOR LIFE
LSAD s elpng o ansion a hugs educalion system thal s curenty in
crisis. Managemenl cf Ine newsy deceniralzed syslem s In disamay un
ing iz inaducuis, and te qualiy of sducatan is decning
rer o cal esch youar, 4 beaet 30 percanl of feachens s me
trairing A mapr new intistive, snnowsced by Prasiden Bush

¥ AN ek i, i
il i, s nd saduli ehoek, USAID wil week wih &
eutilies kel govamments 1 e Schesd sanagerant snd kn
teachers. Though actve leaming, students il keam 1o ad wriss, and
think crifcally Dropouts and funior figh schocl stadents wil kam beter
e andd jcb skils, Beer educalion ke fulure generalicns wil improve
. foster increazed ane promate

oo
Inlerance and democracy.
INDONESIANS HOLD HISTORIC ELECTIONS

wice president. Thass hetorc, frat-ever dinsct alecions folkowed restional
ke ary snctions in ApFl, which me the largst and most sk
singhe-cay eleclions ever et USAID neigsed deineale new ekcional 35
icts, regsler and educale volers, K eection monilors, and assil -
USAD was the fead donar

ties s on i

CONTINUES >
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SUCCESS STORY
Community Schools Bring Change

USAID empowers parent
associations to work

with the government to
Improve education

USAID'S programs hive
empowered communities to
heip improve their education.
Similar programs have alsa
been implemented by ather
danors, and foday Mal has
sama 2,550 community sehools.
USAID has switched its
stratagic focus from building
schools to improving the
quality of education,

Aminata is ona of thousands of childnen attanding community
sehacks supportied theough aid, These chikiran liva in rural,
sparsaly populated aras of Mall, whers tha gavemmsant has
ban unatie financially to provide and equip schacls, Gommin-
fy schacls are nct paid for thraugh Malis formal education sys
tem. Insssad, the pupils’ parents pay the seachers’ salaries. To
cover school costs, parents pay monthly fees, o the communi
tiess creabe comenurel fanms b hel raiss the lunds.

In 1955, USAID sieried 8 program i help these schooks, such
a5 providing supphes and iraning teachers, Whars Shers was
intarest. shis program helped secure the long of the
schacks by helping parents crganize asscoiations following dem
acratic prncipkes. Parent associnions were formed which are
the equivalent to PTA' in the U.S. These parent asscciaticns
‘wane [raned ko marage the school, recruil and hire laachens,
and advocale t local aulbarilies for serices and Snancial
suppart.

After sevaral yaars of aconcmic hardship, consibusians o the
sommurity schacd in Amirata’s hamesawn of Sama Markata
siapped. The parent association drew up & comprehersive fund
ing request and presented it to the mayar, who agreed that 2
percentage of the local tax reverue would support the sameun-
ty schaol

Barant assciations 0 other vilagas hawa appraached thalr
miayars as wall, and the resuls have been pastive, In Mall,
accarding o secanalzaticn plans, publc primary schoals ar
tecoming the domain of communes —squivalent to districts in
the United States. As the tax bass eventualy bacomes strangar,
communas will be able to lake betler responsibiity for primany
schadling in both public and comemunity schools.

Sama Markala |s ana of she frst communliies to approach &
camemuns for firancial suppar wih the commung rspanding in
A paskive manner by usng ocal saxes. The communa has taken
contro Lsing 3 new ransparent tax syssem. USAID's suppert to
the sommures in develaping fransparant tax systems, and io the
community schools in developing panen| sssociations, encaur-
ages lhe sharng of resaurces in the communily

{(S)USAID | CROATIA
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Mission Director
William Jeffers

O
the U5, Govemment has
invested $405 millan in
Croatia, $280 milion to fund
projects through USAID.
Half of the funding was for
reconstruction in war-

affacted mgians: e ather
half was used to make the
clizens

7 all ofher srees. "

Srnon Seplurmbr 002 Wlam Juflers fuss sarved s the U S, Agency for
Inereational Devialoprnent (USAID; mission disctor in Crosatia, 11 T posk
tion, i creacts @ 3160 milon et pordicio which B SUpDOring REoNGTIG
i fisisal s, Repanng privie-seckr actly, inprovng poltisl
processes. chl sockety, and reinig

latiors. A miajor e of U 5. assistance s helping Cmaia prepans e
o foiring et Eurcpean Lincn

USAIDIGmatia has act the last twa years ndudng
WInning pUBE support for the new national persion system, Bpprng the
privazalion of estaish E ¥
Agency nd sngaging Crosta in 1 new egorl erergy markel, stuidng
44 war-aifuctid cormunites, srengienig Francisl and ssesl marage-
Ak in 400 of Croatia’s 567 muricpaitas, and davalopng e gkt
Trameawork which cossalind thas nesw Mlalional Foundalion for Nor
Cionsrryssant Dganizalions

A serior foreign service offcer, Jefiers hass sarved for mone than 22 years al
the LISAID in four cversess Fosts and in Washington, DO, From 2000-
2002, he wears e cifice drector for e Aska and Mear Eas Bureay
Srategic Flanning & Operations. In /s posian he was responsiis for
oversaeing al ANEWasingfon technical services, bureau-wile: programe
and budgeting, and the imptementaian of ir-ressncs pogrs i the
Micks Essl, South Asa, s Eael At

Jodflars haas ] i wricus: posiionss wih USAID. inchiding s ofica
divactor Witk the Aics Bumaa, Soutam Afécan AT, from H66-1008;
gty denckar for tha UBAID srissan i Than iom 1904-1956; ofics
direcicr for the USAID miéssion In S Lanka from 1960-1964; ofice director
In Vizstinggon, DG, for South Aska Progects from 1588-1588; and proect
directcr for Iha Eastom Eurcpean Task Force from 1985-1090, and the
Regena Econcmc Develnpment and Sereces Ofice for Scutnem and
Eamtern Ao from 1503168

A rabve of Kenl, O, Jufers socoved his techelor's degres in economics.
rom e Catformés Stafie University snd & sester's degres in economies
from Columises Uniwsesaty in M Yiork, Jufiars, wits his wfi, Josrne, arsd
daugfili, A, a6 residans of Samsota Florda




LOCAL CULTURE

Customize communications to include local culture
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| TURKMENISTAN

THE DEVELOPMENT CHALLENGE

O Turkmnitan showed o Sgns of INgovosent
T AT BIIE 1 SN B It
reipems during 000, T sackety Qeoups face
Aimemt mpcaiie iegteion s Vibis oue
acion mema sk, Nn fuss been able 5
w csl bl Pubke aducaion consine

% years, Fas W penents ennged atout
‘whakthe Afause Fobe for thar chidsn, % pupDet [ 7 Folicses He wil ol
e P ient anel i unprepanss 1o, pentzst ool and commencial ighis. The

mandiny sohodkng

T mushn=ng
sk apurimants and feases. Piéssle sectze greosth sortivas 1o g, and
e U pa, 1o prigas was e % atirbds changs in the sconsry
A gimaled B% of 1 papdabon s bakw e oty b rd GO
P capan ncome is 45, ARGUD 5l erfeqrises repor that ey 2
st it Wi e Tech me, ey are unatse (0 spand and ofer
granter ampicract cppourses. e mckor whars i gresmment fm
shasscrniritan prormies kot sebotm s in heslth, Peough the st s
poce LIS 2o i sl dewidspamand, kosking 15
inceass the skl and copatiBties ool 1o SIAINg 1 He g nesaton of
il s0ciery acto, arirepieneure, and heah care providers ncreased
£apacky 50 Rring Turkmeristan into fre modem workd
PROGRAM ACHIEVEMENTS
+ LISAID prowiiad I %o 3 egal st canber at Tuskamen State
Unkensry, which 1w e walaise lagal nessusces 53 geer 5000
shciants, braymes, anc Ingal peokesaors fot v ided the center, LISAIT
L ™
e —
Tusthimen crizers is T aruas of farmiy v pragey v and oiner ch
o rratiers

[

+ T LISA D-bunobecl“Kistpng Chikinen Heaky” arvarnsnoss camgaign
tesutee in reay 005 of methess knoing ol key messages of the
campakgn, inchudng e warming sigre borwhan bo Sk a chid bo 2
hmakh cam granden

+ At the g 5o keeel, Junol Achievement develaped new indacks
with Turkimen-speciic casz sudes and rained isachers: s implement

Fuat mors slormaticn,
s wwrw s gow
Kepwrd: ™

GHECTCHEEEHH S

bave pem [ ard e
1,500 prmermraurs s fenrad on e bunes.




PRIMARY COLOR PALETTE

« Approved colors for Agency communications

PRIMARY COLOR PALETTE
Used for brandmark, logo, text, color
fields, and accent colors. USAID Blue
and black may be used as tints. USAID
Red may not be used as a tint.

COLOR DEFINITIONS USAID BLUE USAID RED SOLID BLACK
SPOT COLORS PANTONE 280 PANTONE 200 PROCESS BLACK
CMYK 100C 72M 0Y 18K 0C 100M 63Y 12K 0C OM 0Y 100K
HEXADECIMAL WEB #002A6C #C2113A #000000

RGB WEB OR 42G 108B 194R 17G 58B OR 0G 0B

RGB (PRINT/ON-SCREEN) OR 42G 108B 194R 17G 58B OR 0G 0B



SECONDARY COLOR PALETTE

e Other colors should not be used for Agency
communications

SECONDARY COLOR PALETTE
Used for color fields and accent colors.
Dark gray may be used for text, but light
gray and light blue may not.The second-
ary palette may not be used as tints.

COLOR DEFINITIONS
SPOT COLORS

CMYK
HEXADECIMAL WEB
RGB WEB

RGB (PRINT/ON-SCREEN)

DARK GRAY

PANTONE 425
0C OM 0Y 70K
#666666

102R 102G 102B

I102R 102G 102B

LIGHT GRAY
PANTONE 420
0C OM 0Y I5K
#DDDDDD
221R 221G 221B

221R 221G 221B

LIGHT BLUE
PANTONE 2717
29C I12M 0Y 0K
#336799

5IR 103G I53B
IS57TR 191G 229B
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IMAGERY

 Imagery is a vital part of
our communications

= . " 5« Missions should invest in
" | N professional photography

 Photos should be used to
bring stories to life and
add additional colors



TYPOGRAPHY

o Gill Sans is our family type font for professionally
printed publications

* Arial can be used for desktop publishing

GILL SANS LIGHT

GILL SANS ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

GILL SANS LIGHT ITALIC

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

GILL SANS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

GILL SANS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

GILL SANS BOLD ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890



'USAID

FROM THE AMERICAN PEOPLE

PUBLICATIONS

 There are many new guidelines for publications
* Professional graphic designers must follow guidance

LLOREM IPSUM DOLOR 5
SIT AMET CONSETETU &

THREE-COLUMN GRID EXAMPLES

— e FIVE-COLUMN GRID EXAMPLE




CONTRACTOR GUIDANCE

o Special guidance is included for contractors

* Publications not authored by USAID must have
cover note

FRONT COVER EXAMPLE

THISTEXT ISTO REPRESENT
A PUBLICATIONTITLE

THIS TEXT IS TO REPRESENT A PUBLICATION SUBTITLE

<DATE>

This publication was produced for review by the United States Agency for
International Development. It was prepared by <list authors and/or organizations
involved in the preparation of the report.>
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CONTRACTOR REPORT COVER
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— USAI D

TS Do ruEsLO DE LOS BSTADCS
B MIDOS DE AMERICA

LA CULTURA POLITICA DE LA DEMOCRACIA
EN EL SALVADOR, 2004

Esta publicacitn fue producidad para revisidn de la Agencla de los Estados Unidos para
ol Desarrolio Internacional. Fue preparada por Ricardo Cérdova Macias y José Miguel
Cruz. Coordinador cientifico y editor de ha serke: Mitchell A, Seligson.




CONTRACTOR GUIDANCE

o Special guidance is included for contractors

* Publications not authored by USAID must
have disclaimer

TITLE PAGE EXAMPLE

THISTEXT ISTO REPRESENT
A PUBLICATIONTITLE

THISTEXT IS TO REPRESENT A PUBLICATION SUBTITLE

DISCLAIMER

The author’s views expressed in this publication do not necessarily reflect
- the views of the United States Agency for International Development or the
United States Government.

lllllllll

Urnited Stames Gaverremant.
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CONTRACTOR GUIDANCE

« Contractors must seek approval to use USAID
ldentity on business cards or letterhead

 Must say “USAID Contractor”
« Can’t claim status as a U.S. government employee

THIS AREA SHOULD BE USED FOR CONTRACTOR’S
ORGANIZATION AND/OR USAID PROGRAM INFORMATION

|
RIS o wencanricn N THIS AREA SHOULD BE USED FOR CONTRACTOR'S

ORGANIZATION AND/OR USAID PROGRAM INFORMATION

USAID Contractor|
<MName> \

<Title= 1 N THE WORDS “USAID Contractor”™ MUST BE TYPESET
. ABOVE A PERSON'S NAME

<USAID Program Name> Ph
<Address Line 1> <Fax
<Address Line 2> <Ermail>
<Address Line 3= <\




EXAMPLES
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Joanne Beverly Giordano
Senior Advisor to the Administrator

ional Development
1300 Pennsylvania Avenue, NW Tek 202-712-4333
Suite 6.08.72 igordano@usaid.gov
Washington, DC 20523 wwwusaidgov

y e N
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USAID Contractor

Patricio Maldonado

Proiect Di

USAID/Americas’ Accountability &
Anti-Corruption Project

1199 North Fairfax St 3rd Floor
Alexandria,VA 22314 USA.

Casals & Associlates, Inc.

Tek 703-920-1234
Fax 703-920-5750

Email: pmaldonado@casals.com




PROJECT SIGNS AND PLAQUES

 New Agency standard for plagues and project signs

e Show partnership by using U.S. and host-country flags
» Contractors can be included at the bottom if appropriate
* English and local language encouraged

ey
\gm)
USAID
ler 51
o bl
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03 (S9d Iaal & gl Oluilid! 2 olgs & g5ld

This project has been provided to the people of Afghanistan by the Transitional
Islamic State of Afghanistan and the people of the United States of America

Year 2004 AW JL’

i o e
USAID
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With the assistance of the American people, through the
United States Agency for International Development (USAID)
the Macedonia Court Modernization Project
furnished twelve courtrooms, an intake center, a training conference room,
and security equipment for the Basic Court Struga

Co nomoL Ha aMepuKaHCKIOT Hapog,
npeky AreHuwjaTa 3a mefyHapoaeH passoj Ha CALl (YCAMLD),
MpoekTOT 3a MoaepHU3aumnja Ha cyaceoTo Bo MakegoHwja
onpemu ABaHaeceT CyANHLM, MMCapHULY, cana 3a edykauvja n onpema 3a
obesbenysare Bo OcHosHMoT cyp, Ctpyra.

In cooperation with the Basic Court Struga .m"o‘ : Y. Bo copabotka co OcHosex cyn, Ctpyra
May 2004 S : Maj2004
Managed By DPK Consulting o 2 Cnposepgero oa ANK KoncantuHr
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o () USAID en Colombia / La Agencia de los Estados... BB

hittp:/ /oogotausembassy gov wwwsaide shim|
e - F -
- EESCrprioda 08 |05 Eeaa oo 3 merca
- Bogota, Colombia
e — —
La Embajada | Temae bilaterales | Prenea | Recureos electrinicos | Preguntes frecues Sobre EEUL. | Consular | Contéctenos

%, USAID | COLOMBIA

70 PIXELS
DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA

OBJETNOS actualzada 101504
= Premsser eld

Y We bS iteS S h O u I stenstie La Agencia de los Estados Unidos para el Desarrollo Internacional

* Cndccib Programa de la USAID en Colombia
Englsh version — n
. b O ) US. Agency for International Development E B
r - r wulnerab La agencia de [0 Estados Unidos para el Desar (@ http 2 faew ussid govsd
I l administracion de los programas de cooperacifin|

® Promowerslcomereio | Colombia. , @l programa de la USAID afiol entact Us Site Map
ohjetivos del Plan Colombia: La pramocian de al

fartalecimianto/promacion de una demacracia ma HOME
grupos vulnerables. El presupuesto de |3 USAID
$624,3 millones _‘._“"-4.,\
o - o
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PROGRAM MATERIALS BE A RESPONSIBLE FATHER

TO AVOID CHILDHOOD DISEASES

* Program materials do not need to
follow brand standards for color,
type, etc.

» |dentity should be included at the
bottom or where appropriate

ENSURE FULL IMMUNISATION
FOR YOUR CHILD
VISIT THE NEAREST HEALTH
CENTRE/CLINIC TODAY
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FROM THE AMERICAN PEOPLE

OUR HERITAGE

» Labeling was first required during the

m Marshall Plan
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UNITED STll‘EE IZF nnﬂ CA

l"l I} - 1948 design adapted from the
Great Seal of the United States

 Message translated into local language
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FROM THE AMERICAN PEOPLE

OUR FAMOUS HANDCLASP

e 1953, Eleanor Gault revised the
emblem

« “Clasped hands” symbolized unity,
good will and cooperation

« “Could serve to identify the aid as
mutual effort with mutual benefits
shared by our country and friends
around the world”
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OUR NEW IDENTITY

* Developed in 2004 to ensure people
understand our assistance is provided

Ao by U.S. taxpayers
USAID "~ i

FROM THE AMERICAMN PEOPLE ° USAID IS One Agency.
We have one identity, one brand
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People all over the world will be able
to look at any program, project,
activity, or communication and

iInstantly know it was provided by

THE AMERICAN PEOPLE
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